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RHEINMETALL GROUP
INTEGRATED TECHNOLOGY GROUP FOR SECURITY AND MOBILITY

DefenceForce protectionisour missionAutomotive Ourheartbeatsfor yourengine
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Â Increasing demand for security
ÂGeostrategicalpowershifts
ÂConstantly changing conflict situations 
ÂRising defence/security budgets

ÂMegatrend mobility
ÂGrowing demand for clean mobility 
ÂGlobal LV production with growth
Â Increased regulation

ÂTier 1 supplier 
ÂHigh-tech products for global markets
ÂGaining powertrain neutrality

ÂSystem house for land based operations 
ÂLeading provider of innovative solutions
Â Internationalization focused on home 

markets

RheinmetallGroup
Mobility and security form the DNA of the business model
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2019

Group performance indicator

* Short-term; ** Headcount at capacities; 

ϵ3,522m
ϵопоƳ

ϵмлΣоффƳ
12,100

AUTOMOTIVE Our heart beats for your engine DEFENCE Force protection is our mission

Sales
Oper. Result

Order backlog
Headcount**

44%
35%

49%

56%
65%

51%

Organic 
growth

Leading by 
innovations

Targeted 
acquisitions

International 
expansion

Strategy roadmap

Op. margin
9.8%

Op. margin

6.7%

RHEINMETALL     
GROUP

Grow sales 
around 8%

~8% op. 
margin

Targeted 2-4% 
Cash on sales

30-35% 
payout ratio

Rheinmetall Group
Highlights
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ϵнΣтосƳ
ϵмупƳ

*ϵпптƳ
11,405



Rheinmetall Group
Financial overview- Growth in all relevant KPI
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2-4% 
OFCF 

TARGET

Payout Ratio
30-35% 
of EPS

Net financial debt and Net debt to EBITDA

Operating FCF and operating FCF to Sales

Earnings and dividend per share

Sales, operating result and operating margin
Lƴ ϵƳ Lƴ ϵƳ κ ƛƴ ҈

Lƴ ϵƳ

287 353
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5,5%

2016
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2017
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29,6% 30,9%
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1,10
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4,7%

314

-0,6%

5,0%
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161
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SalesOp. Margin Op. Result
oFCF oFCF/Sales

EPSPayout Ratio DPS

Lƴ ϵ κ ƛƴ ҈

-81

230

-52

0,17x

0,04x
0,07x
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PUMP TECHNOLOGY

AUTOMOTOVE EMISSION
SYSTEMS

MECHATRONICS

ACTUATORS

CASTINGS

BEARINGS

HARDPARTS

MECHATRONICS

HARDPARTS

AFTERMARKET

RheinmetallAutomotive
Products per division

SMALL BORE PISTONS

SOLENOID VALVES

COMMERCIAL DIESEL
SYSTEMS

LARGE BORE PISTONS
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WEAPON AND 
AMMUNITION

MID & LARGE CALIBER AMMO

MID & LARGE CALIBER WEAPONS

PROTECTION SYSTEMS

ELECTRONIC 
SOLUTIONS
INTEGRATED ELECTRONIC SYSTEMS

VEHICLE 
SYSTEMS

LOGISTIC VEHICLES  

TACTICAL VEHICLES

- ACTIVE
- PASSIVE

- SOFTKILL

Medium trackedMedium wheeled

Heavy tracked

HX-FAMILY

RheinmetallDefence
Products per division
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AIR DEFENCE & RADAR SYSTEMS  

TECHNICAL PUBLICATIONS



OneRheinmetall
Realization of growth in changing market conditions
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V Positioning as integrated technology group for Mobility and Security
V Realization of growth potentials in changing market environments
V Leveraging strengths by bundling and channeling our expertise and 

competencies, e.g. different technologies
V Change perception and increase attractiveness as an employer

ONE
RHEINMETALL

OneRheinmetall 
Phase I 

Initiatives addressingculture
andcooperation

2016-2018

OneRheinmetall 
Phase II

Focus on technologies

2018 ff. 

OneRheinmetall 
Phase III

Commercialization

starting2021 



Automotive ςA changing world
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Sales: ϵнΦтōƴ

Op. result: ϵмупƳ

Op. margin: 6.7%

hǇΦ C/CΥ        ϵтоƳ

R&D: ϵмпоƳ

Capex: ϵмсоƳ

Headcount:11.405

Automotive
Leading technology and market positions
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Key Figures 2019 Sales Total Management View

Global set upOperating resultby division*

26%

64%

19%

Mechatronics

Hardparts
Aftermarket

Sales by division*

33%

54%

13%

Mechatronics Consolidated 
Sales

China JV-Sales 
ƛƴ ϵbn

Sites per continent

44%

23%

16%

17%

43%

19%

16%

18%
4%

Sales by region

Europe 
w/o 

GermanyGermany

USMCA

Asia
RoW

Sales by customer

>10% Ford, 
VW 

Other

5-10%  
Renault/

Nissan, 
GM, FCA 

2-5% 
Daimler, 
DAF, Volvo, 
PSA, BMW, 
CAT/Perkins

2.7

1.1

HardpartsAftermarket

*unconsolidated
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